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The Louisiana Forest Products Laboratory Is Up And Running

Many hours of hard work by leaders in the forest
products industry, State Legislature and LSU Agricultural
Center resulted in funding for establishing the Louisiana
Forest Products Laboratory (LFPL) in 1992, Since then,
the Laboratory has grown from one employee to a staff of
seven on the LSU Campus and one on the Louisiana Tech
Campus. In addition, a number of other professionals at
the universities are closely associated. The recognized
need for this new laboratory was due to the State’s poten-
tial of adding $3.4 billion to the revenue flow and greatly
increasing employment. This potential exists through
increasing the amount of value added to our primary wood
products prior to their leaving the state. The total value-
added needs only to be the average of that in states sur-
rounding Louisiana.

Activities underway at the LFPL involve providing
information, developing workshops, making plant visits
and providing contacts. In addition, work is being done in
specific areas to provide new information to help expand

the secondary wood products sector. These program areas
in the LFPL include safety and environmental issues headed
up by Niels de Hoop, Assistant Professor; wood product
properties and international issues headed

by Ramsay Smith, Program Leader and r" L
Professor; and forest products marketing F
headed by Rich Vlosky, Assistant Profes- p
L

sor. Rado Gazo, a Post Doctorate, 1s
working in the area of processing and
plant analysis software. Susan Kleit, a
Research Associate, is working in residue analysis and
location using the geographic information system (GIS).
All are supported by additional staff and graduate students,
Mark Gibson, working in wood quality at Louisiana Tech,
and his associates are detailed in a following article.

The LFPL staff is here to serve you. Please give them
a call with any questions, comments or ideas. All can be
reached by phoning (504) 388-4255 in Baton Rouge or
(318) 257-4985 in Ruston,

Helping Louisiana Producers Promote Their Products

by Rich Vlesky

The narrow geographic market-
ing scope for Louisiana wood prod-
ucts can be attributed in large part to
marketing activities. Across a broad
spectrum they are virtually non-
existent in the secondary wood
products industry. Only 16 percent of
respondent companies in one study
had any marketing activities budget.
Most companies surveyed (87.5%)
engage In self-promotion as the
primary means to promote their
products. Because self-promotion
prevails, the primary promotional
method for respondent company
products is word-of-mouth. The use

of other modes of promotion, either
printed media or other forms of
outside support, is minimal.

The marketing group at the
Louisiana Forest Products Laboratory
is currently developing a computer
based promotional tool for the second-
ary wood product industry. The
objectives are: 1) to build an electronic
catalog of products and services
offered by Louisiana secondary wood
products manufacturers and 2) use the
electronic catalog as a mechanism to
disseminate product information to
potential purchasers of Louisiana
secondary wood products, locally,
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nationally and internationally.

A prototype containing furniture
products for 20 Louisiana artisans has
been completed. This project could
have a profound impact on this
industry sector by creating an oppor-
tunity for small, rural companies (in
terms of marketing promotion and
strategy) to conduct promaotional
activities across a wide geographic
scope. Participating companies
would not incur costs or be required
to have marketing expertise. The
ability of these firms to engage in
promotional activities can stimulate
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